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Urban Professional Super Mum Midlife Maverick



An immersive 
researcher in 

‘the thick of it’



Urban Professional

Meet Zoey

Moved to a new 
city after 
university 

Life is tough
But I am tougher 





I must make 
the most of my 

opportunity

So investing in 
my nutrition 

plays a key part



The world I 
live in is 

very chaotic

So brands help 
me find a sense 

of security 



I feel I am 
need to 

‘grow up’

Healthy 
routines is a 

way to do this 



Life is about 
enjoying new 
experiences

I expect the 
product to be an 
experience too









Shopping is 
more bespoke, 

interest and 
image driven 

They are creating 
their identity 

through 
consumption 



Urban Professional

Meet Kate

Works full-time 
and is a dedicated 

Super Mum 

She is too busy to 
realise she is busy 





Being a mum 
is the ultimate 
responsibility 

So, I must 
provide them 

with best I can



I am 
their primary 

care giver

But I must 
also be their 
inspiration





I am under a 
lot of pressure

I need brands 
to understand 

my reality  



I am super, 
but new to 

being a mum 

So I use other 
mums as my 
benchmark



Super Mums rely 
on each other to 
make the right 

choices for their 
young families 









Mid-life Maverick 

Meet John 

Worked hard, now 
wants to enjoy life

This is now my 
time to shine 





I want to live 
more healthily 

But eat normal 
things, not new 
types of eating



I have achieved 
success through 

hard work 

I want my 
brands to have 

this same legacy



I am now 
exercising 

regularly again 

I need a diet 
to support me 
keep energised



Mid-Life 
Mavericks are 

deeply social they 
want their 

purchases to be a 
common topic 

with others 





Urban Professional Super Mum Midlife Maverick


